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Alasan praktik kerja magang ini dilakukan adalah karena PT Triniti Tunggal Abadi 
merupakan leading supplier dari produk-produk kecantikan di Indonesia dan 
mendistribusikan berbagai produk kecantikan dengan distribution network yang sangat 
luas. Praktik kerja magang yang dilakukan sebagai marketing communication Colab 
Dry Shampoo bertujuan untuk mengetahui peran marketing communication serta 
mendapatkan pengalaman bekerja sebagai marketing communication di bidang beauty 
products khususnya dalam produk Colab Dry Shampoo dan menerapkan materi 
perkuliahan dan wawasan yang dimiliki akan bidang kecantikan ke dalam praktek kerja 
nyata. PT Triniti Tunggal Abadi berdiri sejak tahun 2013 dan pada tahun 2018 
dinominasikan sebagai “best innovative brand launch”. Distribution network PT 
Triniti Tunggal Abadi saat ini sudah meluas hingga ke 2.000 toko di Indonesia seperti 
Guardian, Watsons, Sephora, Century, Mothercare, The Ranch Market, Hero, dan The 
Food Hall serta melalui channel e-commerce sebagai official store seperti Tokopedia, 
Shopee, Sociolla, Blibli dan lain-lain. Colab Dry Shampoo sendiri diproduksi di United 
Kingdom dan telah berkolaborasi dengan girl group terkenal yaitu Little Mix. Adapun 
tanggung jawab yang didapatkan selama praktek kerja magang adalah event planning 
and management, PR campaign, marketing plan, social media content, dan 
stakeholders relation. Setelah praktik kerja magang dilakukan, dapat disimpulkan 
bahwa dengan target market yang ada, pentingnya perencanaan marketing plan secara 
matang dengan memanfaatkan offline events maupun kekuatan social media perlu 
dilakukan  PT Triniti Tunggal Abadi dan marketing communication sangat diperlukan 
mengurus berbagai strategi dan kegiatan pemasaran serta menemukan insight dari 















 The reason why this internship program has been done is PT Triniti Tunggal 
Abadi is a leading supplier for beauty products in Indonesia and distribute many 
beauty products with a wide range of distribution network. The purpose of this 
internship program as a Colab Dry Shampoo’s marketing communication is to 
understand the role of marketing communication and have experiences on the beauty 
industry as a marketing communication and to implement the studies and personal 
knowledges about beauty in real life. PT Triniti Tunggal Abadi has been established 
since 2013, and in 2018 got nominated as “best innovative brand launch”. PT Triniti 
Tunggal Abadi’s distribution network has expanded to 2.000 stores in Indonesia 
including Guardian, Watsons, Sephora, Century, Mothercare, The Ranch Market, 
Hero, and The Food Hall, also through e-commerce channel as an official store 
including Tokopedia, Shopee, Sociolla, Blibli, etc. Colab Dry Shampoo is produced in 
United Kingdom and collaborated with the famous girl group named Little Mix. The 
responsibilities during this internship program are event planning and management, 
PR campaign, marketing plan, social media content, and stakeholders relation. After 
the internship program has been done, the conclusion are according to the target 
market itself, the importance of a well-planned marketing plan with offline events and 
the power of social media needs to be done by PT Triniti Tunggal Abadi, and PT Triniti 
Tunggal Abadi needs a marketing communication for the strategies and all of the 
marketing activities and also to find the insights of consumer so that the marketing 
tactics would be exactly what it needs to be. 
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